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and 

 

 
invite you . . . 

SNS members and FiRe 2014 participants are invited to join Mark, Sharon 

Anderson Morris, and other FiReFilms Team members for a Deloitte-hosted 

FiReFilms special evening, featuring a pre-release screening of the FiRe 2014 

Featured Film, Alive Inside. There is no charge for this event, but you will have the 

opportunity to donate to Alive Inside and / or Music & Memory, if you are interested 

in doing so (www.aliveinside.us / www.musicandmemory.org). 

 

We are honored that Deloitte is generously hosting this 

screening, on Wednesday, July 9, at 6:30pm, at the Fox 

Theatre in Redwood City, California.  

 

The purpose of this special event is to create 

awareness about the subject of this potentially 

Academy Award-winning documentary and to provide 

support for the film, as well as to offer exposure to three globally important 

technology-related films from FiReFilms documentary film directors who will be 

present at this event: Undiagnosed: Medical Refugees with producer Crystal 

Shearman, Project Daniel with director Mick Ebeling, and #chicagoGirl with 

filmmaker / director Joe Piscatella. 

 

Sharon will introduce these filmmakers, their clips, and Alive Inside, and the 

audience will be invited to participate in a Skyped Q&A with director Michael 

Rossato-Bennett afterward.  

 

This special, space-limited event is by invitation only. Advance registration is 

required. We hope to see you next Wednesday for this rare chance to learn and to 

be inspired, to do good, and to have some fun sharing the evening with a 

remarkable group of peers and Silicon Valley thought leaders. To register, go to:  

 

www.futureinreview.com/firefilms/register 

 

 

 

 

 

 

 

 

http://www.aliveinside.us/
http://www.musicandmemory.org/
https://www.futureinreview.com/firefilms/register/
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JEFF BEZOS IN HIS PRIME 
 

 

What is Jeffrey Preston Jorgensen – now Jeff Bezos – thinking?  

 

Or, rather: What does Jeff Bezos want?  

 

Or, perhaps even more to the point: What doesn’t Jeff want? 

 

This is the question that all of the world’s merchants would like answered. And they 

are not alone; surely this is also true for the world’s banks, film studios, book 

publishers, authors, credit card companies, clothing manufacturers, and a nearly 

infinite number of other providers of products and services, all of whose wares will 

either flow through Amazon or be out-competed by it. 

 

There are two poles that connect the axis which defines Amazon’s present and 

future ecosystems, and both are essentially unknown to the average person. At one 

end, we have the secretive founder; at the other, all of the world’s customers. 

Nothing else seems to much matter. 

 

And (spoiler alert) that is exactly why this issue is about Amazon Prime, Jeff’s 

favorite umbrella word for connecting to his best customers. 

 

How far will Amazon go, and in which directions? We all want to know, and no one 

seems to. It might help if we try to track this bipolar axis, starting with Jeff and 

working through his own light-bulb moments as the business model expanded. 

 

The first potential mistake people can make about Jeff is thinking they know who he 

is.  

 

(Disclosure: I have never met Jeff, and have zero personal contact with him. 

Although I have a family member who once worked at Amazon, everything in 

this issue is based on patterns I’ve seen from outside the company.) 

 

Here are a few clues: Jeff was adopted by his stepfather (think Jobs and Ellison, 

among others), Manuel Bezos, a Cuban immigrant who was a “self-made man” 

working his way through college and becoming an Exxon engineer. His genetic 

father was a unicycle circus performer.  

 

His mother’s family built up a 25,000-acre ranch in the middle of Nowhere 

(technically, Cotulla), Texas, where he worked on fences and cattle in the summers. 

His grandfather was a regional director for the US Atomic Energy Commission 

before retiring to the ranch.  

 


